
2011 Workshops
Demystifying Facebook
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• Your name and business representing 
today

• Your current FB presence• Your current FB presence
– Personal page / Group page / Business 

page
– Regularity of use
– What you use FB for
– Other social media

• What you want to achieve today
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• What do you like about Facebook?
• What don’t you like about Facebook?
• What are your concerns about using • What are your concerns about using 

Facebook more?
• If you could make money out of 

Facebook would you use it more?
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• Total users: 9,012,360
• Male users: 4,024,800
• Female users: 4,737,120• Female users: 4,737,120
• Penetration of FB in Australia to 

population: 42.17 %
• Penetration of FB in Australia to online 

population: 52.91 %
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45-54
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55-64
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27%
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27%
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• 15% increase in usage for baby boomers 
between 2008/09

• Gen X&Y have stabilised in their usage
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• FB for business is free to set-up and 

you can promote your products and 
servicesservices

• Crucial tool for marketing – building & 
reinforcing your brand

• FB can provide feedback
• Simple to use
• Is viral, message can spread to the rest 

of the internet
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Recent US survey found:
• 77% of surveyed businesses have a FB 

pagepage
• 47% are business to consumer 
• 30% are business to business
• 50% update their page every day, 

spending only 30 mins a day on FB
– Source Silicon Cloud
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• You must have a profile to open a 
Facebook account

• Profiles are NOT for businesses – there • Profiles are NOT for businesses – there 
is more functionality on Fan Pages

• FB started as a way of connecting 
students at college – as it has evolved 
more business have joined and pages 
have been developed
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• Were created for members to connect, share 

and collaborate on a given topic or idea
• You can have open, closed or secret groups
• Groups allow you to send messages direct to • Groups allow you to send messages direct to 

members’ FB inboxes
• You can restrict who is part of your group
• You can create events and send invites to 

members
• Personal profiles are not hidden
• Better for hosting a quick active discussion 

and attracting quick attention
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• Allow business and public figures to 

engage fans and customers
• Generally better for long term relationships
• Do not push your service/product it is • Do not push your service/product it is 

about discussion
– 40% look for discounts & promotions
– 40% want to show their support for you
– 34% want the latest information
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• Post insights – providing administrators with 
information on people visiting your page

• Need to maintain a high post quality scores –
likes, comments, shares or the number of likes, comments, shares or the number of 
interactions create higher scores

• Status updates – walls
• Posting in the morning and weekends get the 

best responses
• Do not inundate – every other day is good
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• Vanity URL’s or “usernames”
• Enables fans to share posts, notes and photos
• Can send updates to fans
• Facebook pages are now indexed by Google
• You can add applications to pages
• Use Tabs for easy navigation around your 

page
• You can post on other pages as your brand –

and they can post on yours
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• Point of FB is to engage with people – let them 
post on your wall, upload photos / videos

• Add a call to action on your comments to have 
people share it or make a comment or like itpeople share it or make a comment or like it

• When people become fans engage with them –
do ‘shout-outs’

• Promote in your newsletter, website and e-mail 
signature – add ‘like’ buttons or Facebook 
embedded widgets
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• Invite your personal friends on FB to 
like your page

• Interact with other businesses on FB• Interact with other businesses on FB
• Facebook ads – they are targeted
• Ask the liker's on your page to invite 

their friends
• Post interesting, relevant information
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• Promote FB page in other social media 
ie twitter etc

• Comment on posts your fans make –• Comment on posts your fans make –
they feel like someone is 
listening/interacting with them

• Ask people to be your Fan or Liker
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FB have allowed applications to be 
developed by 3rd parties, and their are 
literally thousands that you can use, some 
of them are:of them are:

• Blog RSS Feed Reader
– Connects your blogs with FB

• Twitter App
– Linking your twitter account with FB (you can 

also link Linked In and other accounts)
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• Advanced customisation (FBML to HTML)
– Changing colour, tabs, boxes, positioning of 

applications, page layouts, content etc

• Communication tools 
– Conference calls, voice messaging, telephone

• Audio Visual
• Online banking, document storage, maps
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• Use Google analytics on your FB page
• Apps that you put on your FB page need 

to be inline with your marketing strategyto be inline with your marketing strategy
• With new apps being developed every day 

for FB you need to be selective
• Keep perspective over your FB presence, 

be consistent and utilise the tools 
available
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• Will FB replace company websites?
• With more searches on FB than Google –

will FB replace search engines?
– Google have already changed there search 

engines to cater for Social Media (real time)

• What is after FB?
– As with mobile phones, more integration

• Aggregation of Social Media into single 
apps
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• Should be seen as a branding campaign, so 

needs to be consistent with your business
• To stay relevant you need to continually 

update your Page and use the siteupdate your Page and use the site
• You need to give Fans a reason to keep going 

back to your page
• If you have a good brand, product or service 

with a strong website behind it, building a FB 
presence should be easy

• Privacy needs to be a consideration
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• Introducing Social Media as a marketing 

tool for business
• Overview of the most popular Social 

Media sites, comparing and contrastingMedia sites, comparing and contrasting
• Particular business case for each Social 

Media
• How to create a Social Media marketing 

portfolio
• Managing Social Media in your business
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• http://www.youtube.com/watch?v=zihI7f
Yeq2o

• http://vimeo.com/20198465• http://vimeo.com/20198465
• http://www.youtube.com/watch?v=Z4gt

62uAasE


